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September 23, 2008

Jim Tetlow Lights the Way for the Chevy "Volt" and GM’s Centennial Celebration
SAN DIEGO, CA, September 23 -- How do you light a televised car reveal for a sunny, daylight premiere when your only chance to focus and tech is during a dark and rainy rehearsal?  That was the challenge for Jim Tetlow, of Nautilus Entertainment Design, as Lighting Designer of the much-anticipated Chevy Volt car premiere. The event took place in the 40,000 sq. ft. Wintergarden Atrium of the GM Renaissance Center in Detroit, Michigan, which features a full glass back wall and a transparent glass ceiling looking out on the Detroit River and the bright, morning sun.

On the morning of September 16, 2008, General Motors launched its next 100 years by unveiling the production version of the Chevrolet Volt, a vehicle that delivers up to 40 miles of gasoline-and emissions-free driving, with the extended-range capability of hundreds of additional miles. Introduced in a short speech by GM Chairman and CEO Rick Wagoner, the Volt was revealed when the video screen separated in half and General Motors Vice Chairman Bob Lutz drove the car downstage and onto a turntable to the standing ovation of employees, guests and press.  The entire presentation was produced by the Detroit office of Jack Morton Worldwide.
Tetlow remarked that in addition to introducing a new vehicle and technology to the world it was also the celebration GM’s 100th anniversary and a glimpse of where the next century might take them.  “This was definitely a moment of anticipation not only for GM but for all of Detroit and car enthusiasts everywhere,” Tetlow said. “This one-hour satellite telecast was fed live to GM facilities around the world and included live segments from GM facilities in six other countries.  In addition to GM’s Wintergarden Atrium, the venue for the live event, we designed the lighting for three additional locations throughout the Renaissance Center.”

This one-hour event required a full week for load-in, installation and rehearsal.  Lighting equipment for the reveal included 60 Vari*Lites®, a mixture of VL3500TM Spot and Wash Luminaires.  The color balance and lighting levels were balanced for exterior daylight in anticipation of a sunny day.  The design also had to balance to the “live” LED screen that was in many of the shots.  Tetlow commented, “Unfortunately, we had dark and stormy weather for several days preceding the event.  The lighting on the car and the executives looked fine in rehearsal, but in contrast everything else was dark.  Fortunately, for the morning of the show we had a clear bright day and the lighting levels we had set on the stage balanced to the bright sunlight illuminating the background.”

Jim Tetlow is a theatre consultant, EMMY© Award winning television lighting designer and theatrical lighting designer based in San Diego, California. His next assignment is lighting consultant for the Presidential and Vice-Presidential Debates.  
Nautilus Entertainment Design, (NED) handles the lighting design for over 40 shows a year which include television specials, corporate shows & meetings, Vegas-style shows and spectacles.  NED is best known for their theatre consulting work especially in the cruise ship industry providing design and consulting services for over twenty-nine cruise ships, with each containing sophisticated, entertainment facilities for showrooms, lounges, and dance clubs. 
NED’s website is at: http://www.n-e-d.com. 
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